






As always, find out how these venues receive submissions of 
work or proposals.  Never send a proposal without knowing 
whom you are sending it to and what their guidelines are.  
You can find almost any venue online.

Museums:  Museums offer one person, group, thematic, 
invitational and juried exhibitions.  Most do not accept 
proposals for review, but some do.  Most have their own 
curatorial staffs who do the invitations to show or organize 
their own exhibitions.

Commercial Galleries
These are for-profit businesses that select artists either by 
open call or private selection.  The dealers make their money 
from the sales of the artwork.  The commission the dealer 
takes from the sale of this work can range from 40 – 90%.  
Most sales should be about 50% to the dealer and 50% to 
the artist. No two galleries are alike, so research is a must!  
Artists are treated very differently from gallery to gallery.

Nonprofit and Artist-Run Spaces
Traditionally called alternative spaces, these organizations 
began in the 1970s to expand the exhibition of artists’ work.  
These exhibition spaces are supported through public and 
private funding.  They often have many opportunities for 
artists and do educational programming as well.

Alternative venues
These are exhibition sites that don’t fit into any of the rest 
of the categories here.  They include banks, bookstores and 
other commercial venues, corporate and city government 
lobbies, restaurants, schools, etc.  

College and University Galleries
Many have galleries supported by the institution.  Many 
are open to proposals from the field. They have a built-in 
audience of students and faculty. 

Private Art Dealers and Art Consultants
Many work from their home or a small office.  Most do not 
do public exhibitions.  Some work with a specific genre or 
media, others choose artists by project.  Some make their 
money from the sale of an artist’s work, and others don’t.

Rental Galleries
Rental Galleries are often associated with museums.  They 
show the work of artists and rent the work by the month or 
year.

Corporate Art Collections
These range from Fortune 500 corporations, to hospitals, 
to local restaurants.  Art is purchased for investment, office 

V e n u e s  C h e c k l i s t
furnishing, prestige, and employee morale.  Some corporations 
have in-house curators on staff.

Slide Registries (now Online Registries)
Sponsored by local arts organizations, museums, libraries, and 
public art agencies.  Curated and made available to the public, 
curators, collectors, critics and 	 historians for exhibition 
opportunities, articles, and research.

Open Studios
An artist or group of artists hosts an event for viewing, 
celebration, and selling of artwork.

Online Galleries and Sales Sites
Both for-profit and nonprofit, these are generally curated and 
allow artists to post work on a host’s Web site for sale and/or 
visibility. 

Vanity Galleries
These are for-profit galleries that require artists to pay for 
exhibition and related expenses.  They may also require an 
additional commission on work sold in addition to the rental.

Juried Exhibitions
Offered worldwide, through galleries, museums, organizations 
and arts councils. If they charge you to submit your work, don’t 
do it.  Artists should not pay to apply for juried shows.

Co-op Galleries
Based on artist participation and membership, in which the 
artists share the expenses and the business responsibilities of 
the gallery.

Public Art Programs
Commission and sale opportunities to artists sponsored 
by federal, state, municipal agencies and independent 
organizations for work in a public context.

Art Fairs and Festivals
At Festivals, artists can sell work in a juried venue directly to 
the buyer.  Table or display space is rented.  Generally take 
place yearly and on a state or regional level. Art Fairs on the 
other hand are held for dealers and collectors, and often are 
international.

Auctions and Benefits
Donating work to an auction is a great way to help out a 
nonprofit organization or a good cause, and gain exposure for 
your artwork.  

Other Options
• City Hall or Government Buildings
• Houses, apartments, garages, living rooms (both commercial 
and alternative spaces)
• Empty stores in malls (e.g. Beverly Naidus’ installation project)
• Restaurants
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• Storefronts of existing businesses, (e.g. flower market, 
architect’s office, etc.) 
• Public schools, especially their theater spaces
• Abandoned buildings
• Theaters on their “dark” days
• Walls of concert halls, theaters, or other performance 
venues
• Movie theaters (e.g. “Projections”, Karen Atkinson and 
Sylvia Bowyer)
• Buses (they sell advertising space)
• Subway or metro
• Billboards (some companies give discounts to artists) or 
alter an existing one
• Signage (can go anywhere)
• Front lawns of businesses or suburban neighborhoods
• Parks
• Public spaces in front of a business (Taco Bell, Merrill 
Lynch)
• Parking lots (project a movie, project slide work, or do a 
performance)
• Loft spaces
• Rent a space at the swap meet for exhibition or 
performance
• Newspaper space (ads, classifieds, personals, e.g. Group 
Material)
• Check out a local rag or magazine, especially if they are 
just getting started
• Look at public art reviews and articles
• Storage space in a storage building
• Posters
• Mail art
• Postcards
• Park your car (installation or sculpture) on the side of 
the road, and feed the meter (e.g. Foundation for Art 
Resources)
• Paint the side of a truck or semi
• Install a show in a truck, and park at another gallery 
opening
• Performance in a truck, film projections (rear screen)
• Fences and sidewalks
• Banners
• Flags
• Public libraries (e.g. ,“6 Degrees” exhibition by Side Street 
Projects)
• Coffee houses
• Use a taxi, drive a taxi
• Slip posters or printouts inside newspapers (buy a paper 
and insert your work into the rest of the papers)

• Calendars
• Birthday cards
• Hair salons
• Furniture store (e.g. Suzanne Lacy performance)
• Laundromat performance night, film screenings
• Rooftops of buildings
• The beach
• Local celebrations and festivals
• Enter a parade (e.g. the Doo-Dah Parade in Pasadena, 
California)
• Dentist or doctor’s office
• Model homes
• The front door of your house or apartment
• Bookstores
• Block parties
• Empty fields
• Parking structures
• Used or new car lot
• Infiltrate parties as caterer/server
• Student unions at universities
• Churches, especially progressive ones (e.g., Tim Miller’s 
performance with a Minister)
• Gridlock Shows, when traffic is stopped, hand out your 
artwork
• Sandwich billboards (walking art performance)
• Sky writing
• Slip art into books in the public library or magazine rack
• The Internet
• Alter store bought goods and return to shelves (e.g. Barbie 
Liberation Movement) 
• Digital projections can be projected almost anywhere 
(statues, monuments, buildings, from inside your car)
• For a public art reception, put reception goods in trunk of car 
and serve from there
• Riverbeds (ie. Los Angeles River)
• Hiking trails (e.g. New Town’s events)
• Overpasses
• View master (e.g. Karen Atkinson and Sylvia Bowyer for 
“Projections” catalog)

While each of the above spaces have been used by artists, don’t 
forget to think about how your own work might fit into other 
contexts. More spaces are supporting site specific works and 
public projects, so check with your local artist run organization 
to see what opportunities they might have.

To receive this newsletter directly, please sign up for our e-mailing 
list at www.gyst-ink.com.  Feel free to forward it to other artists or 
friends, and have them sign up to receive this newsletter directly.

V e n u e s  C h e c k l i s t  C o n t .
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That’s Business Cont.
since the several essays in the book, at least 
in their English translation, are often quite 
obscure and circumvallated.  

To give Andy Warhol the last word, we can 
wonder with him: “Why do people think 
artists are special? It’s just another job.” 
(p.178)

 *all quotes are from the Arte & Co. catalogue, 
unless otherwise noted: Frans Haks, Loredana 
Parmesani (to c. of ) Business art-Art Business, 
catalogue of the exhibition (Groninger 
Museum 1993) Politi, Milan 1993

**all Warhol quotes are from The Philosophy 
of Andy Warhol, New York, London, 1975

© Bernard Brunon, Los Angeles, 09/07

O p p o r t u n i t i e s  f o r  A r t i s t s / C l a s s i f i e d s
Side Street Projects: Ongoing (Southern California)
Side Street Projects in Pasadena has lots of services for artists, including a digital projector for rent at less than half the going 
rate in Los Angeles.  For more information, visit www.sidestreet.org.

NYFA: Ongoing (International)
If you want to find out what is going on in the arts, NYFA (New York Foundation for the Arts) in NYC has a fabulous web site 
with opportunities, deadlines, business information and more.  They produce a newsletter and even have a 24-hour artists’ 
hotline!  www.nyfa.org

FADO, Performance Art 
A listing of what’s going on in Performance Art.  To subscribe to the e-mail list, send a request to info@performanceart.ca 
Please indicate where you live, as some information is targeted to specific regions (e.g. Toronto, Canada, etc.).

Artist’s Meeting Place and Resource Collective (AMP) (International)
Need a place to stay during your trip to Berlin?  Want to know where to show work in Japan?  Every artist can use some help 
finding what they need, such as collaborators, venues, places to sleep, sources of information, tour personnel, and many other 
resources. http://pluginamp.com/amphome.html

*

Getting Your Sh*t 
Together

Workshops
Customized workshops 

available nationwide 
through your local artist 

run organization.
www.gyst-ink.com

http://www.sidestreet.org
http://www.nyfa.org
http://www.pluginamp.com/amphome.htm
http://www.aquariusfinancial.com
http://www.calvinphelps.com
www.gyst-ink.com

